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Osobné udaje

Vzdelanie PhD.  slovenska pofnohospodarska univerzita,

Fakulta ekonomiky a manazmentu,
Katedra manazmentu a marketingu (2001 -2004)
odbor: odvetvové a prierezové ekonomiky

Ing. Ekonomicka fakulta Univerzita Mateja Bela v Banskej
Bystrici, odbor: ekonomika a riadenie podniku,
Specializacia marketing a manazment (1995 - 2000)

Mgr. Filozoficka fakulta, Univerzita Konstantina Filozofa
Nitra, odbor: uéitel'stvo véeobecnovzdelavacich predmetov
- francuzsky jazyk (1995 - 1999)

CAE certificate C.N.T. College of Cambridge university,
Velka Britania (okt.2000 — sept.2001)
ECDL certificate (vSetky moduly okrem programu Access) r.2007

Zamesmanie okt.2025 -  aug.2026 CEIBA Business School, Hong Kong, China
(vyucba predmetov: Management, Human Resources Management)
sept.2021 — sept.2024 Odborny asistent, Fakulta managementu UK, Katedra
manazmentu, (vyutba predmetov: Manazment Ia II, Personnel
Management v A4j, Marketing vo Fj a Manazment vo Fj — len I
semester)

jul 2021 — sept.2021 Asistent na utvare riadenia [udskych zdrojov Amazon, a.s.
pre Francuzsky trh
feb.2018 —feb.2021 Odborny asistent, obchodny manazér, Vysoka $kola obchodni
v Prahe, Katedra managementu, marketingu a spoletenskych véd,
Praha. Cely rok 2018 aj Erasmus koordindior.
(vyucba predmetov: Manazment I a I, Firemna kultira,
Advertising, Management v Aj, Marketing v Aj, HRM v Aj)

maj 2017 — dec. 2017 Asistent logistiky, Legrand Slovensko, s.r.o., Bratislava
(aktivity stivisiace s ¢innostami poéniic informovanim klientov o
disponibilite tovaru v SR, FR, HU, IT, cez zadanie objednavok az
po doruéenie tovaru odberatel'ovi. Spracovanie §tatistiky Intrastat.)

okt.2016 — jum 2017 Odborny _asistent, Akadémia médii, Katedra
marketingovej komunikéacie, Bratislava
(vyucba predmetov: Nové trendy v marketingovej komunikacii,
Reklama, Marketing, Manazment, Manazment znacky)
sept.2015 — august 2016 Odborny asistent, SVSE, Katedra marketingu a
manazmentu, Znojmo, CR
(vyucba predmetov: Manazment I a II, Medzinarodny manazment)
jan.2013 — feb.2015 Odborny asistent, Metropolitni univerzita, Katedra
mezinarodniho obchodu, Praha, CR




Jazyky

Zahraniéné
vyuchové a
vyskumné pobyty

(vyucba predmetov: Introduction to management and marketing,
Zaklady managementu a marketingu, Strategicky marketing,
Strategicky marketingovy manazment, Reklama,
Manazment znacky, Medzindarodny manazment.)
sept.2004 — august 2014 Odborny asistent, Ekonomickd univerzita, Obchodna
fakulta,Katedra marketingu
(vyucba predmetov Marketing, Strategicky marketing v Sj aj vo Fj,
odr. 2006 plus vyucba predmetu Reklama vo Fj a v ramci ESF 1
semester vyucba predmetu Marketing v agropotravindrstve vo Fy)
od septembra 2009 plus vyucba predmetov Marketingovd komunikacia
vo Fj a Manazment znacky v .§j aj vo Fj, Produkt vo Fj.

sept.2004 — jun 2012 Odborny_asistent, Univerzita Komenského, Fakulta
manazmentu, Katedra financii a ekonomiky ( vyu¢ba predmetu
Marketing vo Fj, LS 2007/08 aj vyucba predmetu Fj

pre manazérov, ZS 2010/11 aj vyu¢ba predmetu Franciizsky jazyk).

nov.2008 — april 2010 Asistent generdlneho riaditela, RVS Carrefour,
Bratislava.

sept.2006 — jun 2008 Odborny asistent, Univerzita Cyrila a Metoda, Filozoficka
fakulta, Katedra romanistiky (vyucba predmetov
Francuzsky jazyk v obchodnej praxi, Fj v hospodarskej praxi, Fr. redlie).

april 2004 — sept. 2005 Marketingovy Poradca, Prekladatel'skd cinnost
a marketingové poradenstvo pre hotel Druzba v Bratislave

sept.2001- 2004 Doktorand, Slovenskd polnohospodarska univerzita,
Fakulta ekonomiky a manaZmentu, Katedra manaZmentu
a marketingu (vyucba predmetov: Marketing, Agrdrny marketing)

sept.2001- jun 2002 Vysokoskolsky pedagdg, Slovenskd polnohospodarska
univerzita, Fakulta ekonomiky a manaZmentu, Katedra
jazykov, (vyutba predmetu Franciizsky jazyk — rozne stupne
naro¢nosti vratane odborného jazyka)

2000-2014  Timocnik a prekladatel (francizsky jazyk) + prace na Zivnost’
v oblasti marketingového poradenstva.
Vyucba Fj pre jazykové skoly: AZ Nitra, Akadémia vzdelavania
v Nitre, Stanton v Nitre, [HB v Bratislave a vo firmach: Orange,
Swiss Re, Sanofi, Alcatel; HP.

francuzsky C2, anglicky C2, madarsky A2.

28.5.2024 - 7.6.2024

Universidad de Granada, Facultad de Ciencias Economicas y Empresariales, Departamento de Organizacion
de Empresas, Spanielsko

Prednasky: “For doctoral students: HEIs Marketing, Reputation, and Sustainable HEI Management. For
students: The Best Practices and Revision of HRM.”

20.5.2024 - 24,5,2024
University of Palermo, Taliansko

Predndsky: “The Best practices and revision of HRM. The Best practices and revision of Marketing
Management.”

13.5.2024 - 17.5.2024
Neapolis University Pafos, Cyprus

Predndsky: “The Best Practices and Revision of HRM. What kind of mistakes de organizations make in
management, marketing, and human resources when they enter the foreign market.”



15.5. 2023 — 26.05. 2023 Western Galilee College, Akko, zrael

Prednésky: “ HEls Marketing, Reputation, and Sustainability Management. Decisian making. Environmental analysis. Markefing
mix applied infemationally, Change and HR management. “

1.5.2023 — 5.5.2023 Neapolis University Pafos, Cyprus

Prednasky: “ Complex approach to marketing management — decision making, environmental analysis, international marketing
mix application, change management. importance of HRM in the marketing management. HRM— compensation management*

12.9.2022 — 16.9.2022 Universidad de Granada, Facultad de Ciencias Economicas y Empresariales,
Departamento de Organizacion de Empresas, Spanielsko

Prednasky: “ Introduction to HRM ~ theory and practice. Introduction to Marketing Management. Responsible Leadership and
Sustainability*

3.2. 2020 - 7.2. 2020 Hame University of Applied Sciences — HAMK, School of enterpreunership and
business, Hameenlinna, Finsko

Prednasky: " Responsible Responsible leadership. Corporate social responsibility and ethics. a seminare na tému
Senoir tourism - project work".
20.1.2020 — 24.1.2020 Vocational College of Hospitality and Tourism, Maribor, Slovinsko
Prednadky: ‘Principles of management in Tourism, Strategies of entry info infemational markets, Responsible
leadership, Advertising in Tourism®
6.1. 2020 — 10.1.2020 Jan Amos Komenski State School of HVE, Institute of Economics and Spatial
Management, Leszno, Polsko

Prednasky: “ Responsible leadership, Strategies of entry into intemational markets, Strategic marketing
management,, Presentation of Slovak advertising market. Advertising in Tourism*

marec 2015 - august 2015 Grant MacEwan university, Edmonton, Alberta, Kanada

vedecky pobytv rmci spoloéného grantu

27.10. 2014 - 31. 10. 2014

Babes-Bolyai University, Faculty of economics and business administration, Cluj, Rumunsko

Vyuka “Strategické plinovanie v spolocnostiach planujlicich podnikat'v zahraniéi.” v Aj pre §tudentov magisterského
stupfia.

16. 9. 2013 — 20.9. 2013 Université catholique de Lille, Francuzsko

vyucha predmetu Infroduction to marketing v Aj (2.roénik ( Bachelor),

4, 3. 2013 - 8.3. 2013 Linnaeus university, School of business, Kalmar, Svédsko

vyuéba v Aj na témy Medzindrodna marketingova komunikécia. Integrovana marketingova komunikdcia. Manazérska
komunikacia.

23. 6. 2013 — 27.6. 2013 Université catholique de Lille, Franctizsko

vyuéha predmetu Medzindrodny marketing v Aj (2roénik ( Bachelor). Prednasky na tému , Decision making. Team work. Case
studies” a realizécia pripadovych Studii (2. roénik Master). SkuSanie Studentov Master Sttidia.

19. 9. 2012 — 25.9. 2012 Technological Education Institute of Pireus (T.E.l), Department of Tourism
management, Atény, Grécko

wyucba v Aj na tému Zodpovedné liderstvo a timové rozhodovanie v medzinarodnom marketingovom manazmente
15. 11. 2012 Corvinus university, Faculty of Business Administration, Budapest, Mad'arsko
vyucéba v Aj na tému Medzindrodna cenova stratégia. Medzindrodna distribucnd stratégia.

19. 9. 2012 — 25.9. 2012 Kautz Gyula Faculty of Economics, Szechenyi Istvan University, Gyor,
Mad'arsko

vyucba v Aj na tému Marketingova komunikaciaa PR

1.4. 2012 —13.9. 2012 Grant MacEwan university, Edmonton, Alberta, Kanada

vedecky pobyt potas prvych 3 mesiacov a potom vyugba predmetu Manazment v Aj, vratane skiisania

20. 3. 2012 — 24.3. 2012 Faculty of Economics, University of Rijeka, Chorvatsko

vyucba v Aj na tému Medzindrodny strategicky marketing. Ekonomicka diplomacia a prezentacia krajiny.

26.2. 2012 — 2.3. 2012 Nottingham Trent university, Velka Britania

vyucha vAjna tému Zodpovedné liderstvo



Clenstva

17.9. 2011 — 24.9. 2011 Celal Bayar University, Manisa, Turecko

vyudba v Ajna tému Medzinarodny strategicky marketing a prezenticia krajiny pre investorov

13. 9. 2011 —17.9. 2011 Mugla university, Turecko

vyucha v Aj na tému Medzinarodny strategicky marketing

10. 4. 2011 —17.4. 2011 ISG Escola de Gestao, Lusofona university, Lisabon, Portugalsko
vjutha manazmentu znatky amarketingovej komunikcie z pohfadu medzindrodného marketingu v Aj
23.1.2011 —29.1. 2011 Université catholique de Lille, Francuizsko

vyuéha a skiiSanie predmetu Medzinarodny marketing v Aj

7.9, 2010 — 14.9. 2010 Universidad de Granada, Facultad de Ciencias Economicas y Empresariales,
Departamento de Organizacion de Empresas, Spanielsko

vyjuéha v Aj na tému Stratégie vstupu ma medzinarodné trhy a analyza trhu.
6.1, 2010 — 11.1. 2010 Université Lyon lll, IAE, Lyon, Francizsko

6. 1. 2009 — 10. 1. 2009 Université Lyan lIl, IAE, Lyon, Francizsko
vyuéba v Aj na pozvanie potas medzindrodnych dni na univerzite J Moulin Lyon I, Fakuita manazmentu /Sfratégie vstupu ma
medzinarodné trhy a analyza trhu/

1. 6. 2009 — 2. 7. 2009 Université Lyon lll, IAE, Lyon, Franclzsko

vedecka staz

1. 6. 2008 — 31.7. 2008 Université Lyon IIl, IAE, Lyon, Franctizsko

vedecka stiZ vo vyskumnom centre Magellan lekonomika a riadenie/ a vyucha vo Fjna tému : Analyza trhu Strednej Eurépy a
stratégia vstupu na zahraniéné trhy.

15, 9. 2008 —22.9. 2008 Université Lyon lll, IAE, Lyon, Franciizsko

vjutha vo Fj nauniverzite J Moulin Lyon Ill, Fakulta manazmentu imarketing a strategicky marketing/

16. 2. 2006 — 16. 4. 2006 Université Piere Mendes France, IUT2, Katedra
technik predaja, Grenoble, Francuzsko

vedecka st&? spojend s vjucbou réznych marketingovyich tém vo FJ v poslednom tdni pobytu.

Jul - august 2003 Delaware University, Katedra agropotravinarstva, Newark,
Delaware, USA
univerzitna stiZ v rémci vedeckého projektu, v AJ

Management Research Quarterly — clen Vedeckej rady
https://imrquarterly.org/index.php/ojs/about/editorialTeam

IBER - ¢len Vedeckej rady International Business and economic review v Portugalsku
http:/fwww.cigest.ensinus.pt/en/

Amfiteatru Economic (vedecky asopis indexovany vo WOS) - recenzent

Communication Today (vedecky casopis indexovany vo SCOPUS, ERIH PLUS) — recenzent

EMAC - ¢len Europskej Akadémie marketingu (European Marketing Academy) so sidlom
v Bruseli



Zoznam publikacnej ¢innosti a ohlasov k 30.6.2026

Autor: Cheben Juraj
(ORCID: https://orcid.org/0000-0002-2624-8659, ResearcherID: 0-2699-2014, Scopus Author ID: 56733048000)

AAB Vedecké monografie vvdané v domacich vydavatel’stvich
Pocet zaznamov: 1
AABO1 0103280
CHEBEN, Juraj. Strategicky marketingovy plin : analyza - planovanie -stratégia a realizdcia planu.
Bratislava : Vydavatel'stvo EKONOM, 2009. 216 s. ISBN 978-80-225-2752-1.
Ohlasy:

1. [6] TAJITAKOVA, Maria. [Strategicky marketingovy plan]. In Studia commercialia Bratislavensia : scientific journal of Faculty of
Commerce, University of Economics in Bratislava. - Bratislava : Obchodna fakulta Ekonomickej univerzity v Bratislave, 2010. ISSN 1337-7493,
2010, ro¢€. 3, €. 9, s. 167-168. Recenzia na: Strategicky marketingovy plan : analyza - planovanie -stratégia a realizacia planu / Juraj Cheben. -
Bratislava : Vydavatel'stvo EKONOM, 2009. - ISBN 978-80-225-2752-1.

2.[4] KUBICOVA, Lubica. Strategicky marketing. 1. vyd. Nitra : Slovenska polnohospodarska univerzita, 2013. 169 s. ISBN 978-80-552-
1001-8.
3.[6] STARCHON, Peter. [Strategicky marketingovy plan]. In Marketing inspirations : vedecko-odborny &asopis zamerany na

problematiku marketingu a marketingového manazmentu. Bratislava : Univerzita Komenského v Bratislave, Fakulta managementu, 2009. ISSN
1336-796X. 2009, ro¢. 4, ¢. 2, . 31. Recenzia na: CHEBEN, Juraj. Strategicky marketingovy plan : analyza - planovanie -stratégia a realizicia
plénu. Bratislava : Vydavatel'stvo EKONOM, 2009. 216 s. ISBN 978-80-225-2752-1.

4.[4] FILO, Peter - HASPROVA, Maria — ZAK, Stefan. Projekt ako novo definovana forma produktu s aplikaciami marketingu. In Studia
commercialia Bratislavensia : scientific journal of Faculty of Commerce, University of Economics in Bratislava. - Bratislava : Obchodna fakulta
Ekonomickej univerzity v Bratislave, 2011. ISSN 1337-7493, 2011, ro¢. 4, €. 13, s. 5 - 20.

5.[4] LANCARIC, Drahoslav — SAVOV, Radovan —- KOZAKOVA, Jana. Firemné planovanie. 1. vyd. Nitra : Slovenska
pol'nohospodarska univerzita, 2014. 231 s. , ISBN9788055212630, 5.120
6. [4] Lesakova a kol. (2014) Strategicky marketing. Bratislava: Sprint 2 s.r.0. 347 s. ISBN 978-80-89710-07-2

ABC Kapitoly vo vedeckych monografiich vvdané v zahrani¢nych vydavatel’stvach
Pocet zaznamov: 2
ABCO01 xxX Scopus, A+ ($pi¢kova medzindrodna Groveti, 3x WOS, Scopus od zahrani¢nych autorov)
FERNANDO ANGULO RUIZ — PERGELOVA, A. — CHEBEN, J. (2016) The Relevance of Marketing
Activities for Higher Education. pp. 13- 45. In: Wu, Terry — Naidoo, Vik et al. (2016) /nternational
Marketing of Higher Education. Palgrave Macmillan US. 256 s. Hardcover ISBN 978-1-137-54290-8
Ohlasy:

1. 3] Aléssio Bessa Sarquis, Icaro Roberto Azevedo Picolli, Marcia Maria Gil Ramos, Lenoir Hoeckesfeld, Mauricio Andrade De Lima
(2017) Como a instituigdo de ensino superior comunica e vende servigos de educacio a distancia? In Revista de Administragdo IMED, 6(2). s. 173-
190

2. 3] Saichaie K. (2018) Organizational Identity in Higher Education. In: Teixeira P., Shin J. (eds) Encyclopedia of International Higher
Education Systems and Institutions. Springer, Dordrecht. ISBN 978-94-017-9553-1. DOI https://doi.org/10.1007/978-94-017-9553-1 ,
https://link.springer.com/referenceworkentry/10.1007%2F978-94-017-9553-1_545-1#howtocite

3. [1] Sam El Nemar, Demetris Vrontis, Alkis Thrassou (2020) An innovative stakeholder framework for the Student-Choice Decision making
process. Journal of Business Research. 119, pp. 339-353 WOS SSCI Q1 Business, IF (2020) 7.55 velakrat citovane

- 2 citacie v 1 ¢lanku. ISSN:0148-2963. DOI: 10.1016/j.jbusres.2018.11.053, WOS, Scopus

4. [3] M. Yu. Ababkova (2018) Neuromarketing For Education: Rethinking Frameworks For Marketing Activities. International Conference on
Research Paradigms Transformation in Social Sciences 2017. DOI: 10.15405/epsbs.2018.02.1

5. [1] Chiara Fantauzzi, Rocco Frondizi, Nathalie Colasanti, Gloria Fiorani (2019) Creating Value in the Entrepreneurial University: Marketization
and Merchandising Strategies. Administrative sciences. Vol. 9, issue 82. 16p. Scopus, WOS ESCI Management Q2 , IF (2025) 3.9
https://www.researchgate.net/publication/336652856_Creating_Value_in_the Entrepreneurial University Marketization_and Merchandising_Strate
gies WOS.

6. [1] Miotto, G., Del-Castillo-Feito, C., & Blanco-Gonzalez, A. (2019). Reputation and legitimacy: Key factors for Higher Education Institutions’
sustained competitive advantage. Journal of Business Research. 112, 342-353. https://doi.org/10.1016/j.jbusres.2019.11.076 WOS, Scopus , WOS
SSCI Q1 Business, IF (2020) 7.55 v clanku su aj 3 citacie

7. [1] Anikin, I. Y. (2020). The use of technological cycles in the management of an educational institution by integrating marketing technologies.
International Journal of Learning and Change, Vol. 12, issue 1, pp. 25-43. Scopus

8. [3] Adeyanju, S., Mogaji, E., Olusola, J., & Oyinlola, M. (2020). Factors influencing students’ choice of a federal university: a case study of a
Nigerian federal university. In Higher Education Marketing in Afiica (pp. 135-163). Palgrave Macmillan, Cham. Springer

9. [3] Miotto, G., Martin, F. D., & Feito, C. D. C. (2020). GOVERNANCE, ETHICS AND ACCOUNTABILITY IN UNIVERSITIES STRATEGIC
PLANS. Ramon Llull Journal of Applied Ethics, (11). EBSCO, bude aj Scopus

10. [3] Fit, C. R. (2020). How Do Romanian Universities Promote Their Educational Offer and What Mechanisms Are Used to Attract International
Students?. In European Higher Education Area: Challenges for a New Decade (pp. 31-52). Springer, Cham.

11. [1] Aledo Ruiz, M.D., Martinez-Caro, E. , Jose Manuel Santos Jaen (2021). The influence of corporate social responsibility on students' emotional
appeal in the HEIs: The mediating effect of reputation and corporate image. Corporate Social Responsibility and Environmental Management.
29(3), pp- 578-592 DOI: 10.1002/csr.2221 Scopus, WOS SSCI Q1 Business, IF (2020) 8.741

12. [3] KEP3UHA, E. Yupenurenu: 000" dunnpecc. MAPKETUHI" B POCCHUH U 34 PYBEXXOM, (5), 23-31. Development of a

conceptual model of consumer behavior in the market of higher education services (elibrary.ru)

13. [1] David Amani (2022). Internal branding and students’ behavioral intention to become active member of university alumni associations: the role
of students’ sense of belonging in Tanzania, Cogent Social Sciences, 8(1),1997171, DOI: 10.1080/23311886.2021.1997171, WOS ESCI Q1 Social
Sciences IF (2025) 2

14. [3] Pérez-Bonaventura, M., Forto-Areny, J., & Marifio-Mesias, R. M. (2023). Las redes sociales de universidades publicas de Andorra, Espafia y
Francia: Estudio y analisis de las redes sociales de universidades ptblicas de Andorra, Espafia y Francia. VISUAL REVIEW. International Visual
Culture Review/Revista Internacional de Cultura Visual, 10 (Monografico), 1-13. bude aj Scopus




15.[3] ADEOYE, M. A., ABDULRAHIM, A. T., BOLAJI, T. O., MAHMUD, A. M., GIDADO, A. S.,JOLAOYE,J. D., ... & ODEFUNSHO, A. O.
(2022). Factors influencing the choice of private universities in Nigeria by undergraduate students. Covenant Journal of Business and Social Sciences.
Vol. 13 (No. 2). 77-89

16. [3] Almutawaa, D. S., Erturk, A., Simovic, V., AlLougman, F., & AlWazzan, H. (2023). The Impact of Social Media Marketing on
Brand Community Membership: A Higher Education Perspective of University Students’ Experiences in Kuwait. In Proceedings. Vol. 85,
No. 1, p. 7. MDPI.

17.[3] Ambriz, G. S., Hernandez, A. Y., & Ambriz, M. L. S. (2022). Talento humano en las organizaciones: competencias blandas para la
empleabilidad de estudiantes universitarios. Revista Universitaria Digital de Ciencias Sociales (RUDICS). Vol. 13 No. 24. pp. 19— 44. DOL:
10.22201/fesc.20072236¢.2022.13.24.2

18. [1] Adefulu, A., Farinloye, T., & Mogaji, E. (2020). Factors influencing postgraduate students’ university choice in Nigeria. In Higher Education Marketing in Afiica:
Explorations into Student Choice (pp. 187-225). Cham: Springer International Publishing. Scopus

19. [1] Huyen, N. T, Van Hai, H., Lich, H. K., & Tuan, P. M. (2024). Prioritizing components of university brands by using the integrated Delphi and AHP methods.
Multidisciplinary Reviews, 7(4), 2024067-2024067. Scopus https://malque.pub/ojs/index.php/mr/article/view/1721

19. [1] Molavi, H. (2024). The Role of UK Universities’ Reputation on Economic Recovery in the Crisis Time. In BUiD Doctoral Research Conference 2023:
Multidisciplinary Studies (pp. 337-345). Cham: Springer Nature Switzerland., Scopus

20. [3] Munawwaroh, Z., & Rahayu, P. (2024). Digital Marketing Strategies for Enhancing Branding in Islamic Boarding Schools: A Comprehensive
Analysis. Tarbawi: Jurnal Keilmuan Manajemen Pendidikan, 10(02), 199-208.

21. [3] Bagherimajd, K., & Khajedad, K. (2024). Modeling Sustainable Drivers of Competitive Advantage Through Knowledge-Oriented Leadership with
Mediation of Knowledge Management Capabilities in the Higher Education System. Journal of the Knowledge Economy, 1-31.

22.[3] Tirpan, E. C., Coskun, E., & Sitltemiz, N. (2024). A Qualitative Study on Management Information Systems Faculty Members’ Perceptions of
Accreditation in Turkiye. Acta Infologica, 8(2), 222-244.

23. [3] Alkalash, M., & Alkalash, I. (2024). Using Importance-Performance Analysis for Measuring University Reputation and Setting Priorities. International
Journal for Research in Education, 48(4), 289-330.

24.[3] Dong, Y., Collinge, W., Kirkham, R., & Rahbarimanesh, A. (2024). Check for updates A Framework for Developing Information Requirements for Built
Asset Management Based on Organisational Sustainability Objectives. In BUID Doctoral Research Conference 2023: Multidisciplinary Studies (Vol. 473, p.
310). Springer Nature.

25.[31 Molavi, H. (2024). Evaluation of Policy Making in Russell Group Universities Employing Al-driven NLP Method. Open Access Journal of Education &
Language Studies, 2(3).

26. [3] Sepulveda, M. A. G., Belyaeva, M., & Kostyreva, E. Enhancing Global Educational Opportunities: The Impact of Incoming Students International
Events. Preprint — nezaradil som do mojich statistic

27. [3] Pérez-Bonaventura, M., Dafri, W., Kamel, A. M., & Kabha, R. (2025). Analysis of Social Networks as a Marketing Tool in Universities in the UAE Context.
International Journal of E-Services and Mobile Applications (IJESMA), 17(1), 1-22. https://doi.org/10.4018/IJESMA.368752 Scopus

28. [1] Bucheli-Sandoval, J. E. (2026). Market Orientation, Brand Positioning, and Brand Reputation in Higher Education Institutions: conceptual integration through
bibliometrics. ReMark-Revista Brasileira de Marketing, 25(1), €28959-¢28959. WOS, Scopus

ABCO02  Ticina, E., & Cheben, J. (2025). The Use of Gamification in Time Management. In Developments in
Information and Knowledge Management Systems for Business Applications: Volume 8 (pp. 613-648).
Cham: Springer Nature Switzerland.

ACB VysokoSkolské ucebnice vydané v domdcich vydavatel’stvach
Pocet ziznamov: 4
ACBO1 0081704
CHEBEN, Juraj. Le francais dans le commerce - optique marketing. Recenzenti: Jan Taraba, Ladislav
Lapsansky. Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2008. 95 s. ISBN 978-80-8105-045-9.
Ohlasy:

1. [6] TAJITAKOVA, Maria. [Le frangais dans le commerce - optique marketing]. In Studia commercialia Bratislavensia :
scientific journal of Faculty of Commerce, University of Economics in Bratislava. - Bratislava : Obchodna fakulta Ekonomickej
univerzity v Bratislave, 2010. ISSN 1337-7493, 2010, ro¢€. 3, ¢. 2, s. 235. Recenzia na: Le frangais dans le commerce - optique
marketing / Juraj Chebeil ; recenzenti: Jan Taraba, Ladislav LapSansky. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2008. -
ISBN 978-80-8105-045-9.

ACB02 0144398
LESAKOVA, Dagmar - HANULAKOVA, Eva - CHEBEN, Juraj - CIMO, Jozef -
LUKACOVICOVA, Zuzana. Strategicky marketing. Bratislava : Sprint dva, 2011. 365 s. [16,8 AH].
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Studia commercialia Bratislavensia : vedecky casopis Obchodnej fakulty Ekonomickej univerzity v
Bratislave = scientific journal of Faculty of Commerce, University of Economics in Bratislava. -
Bratislava : Obchodna fakulta Ekonomickej univerzity v Bratislave, 2009. ISSN 1337-7493, 2009,
roc. 2, ¢. 7, s. 80-91. VEGA 1/4582/07.

Ohlasy:
1. [4] KUBICOVA, Lubica. Strategicky marketing. 1. vyd. Nitra : Slovenska polnohospodarska univerzita, 2013. 169 s. ISBN 978-80-552-
1001-8.

0110196

CHEBEN, Juraj. VALS ako jedna zo zakladnych met6d v segmentécii zdkaznika z psychologického
pohladu. In Ekonomika cestovného ruchu a podnikanie : vedecky a odborny casopis. - Bratislava :
MERKURY, 2009. ISSN 1337-9313, Oktober 2009, ro¢. 1, ¢. 2-3, s. 35-42.

0113065
CHEBEN, Juraj - KALNICKA, Daniela. Comparison analysis of chosen fields of international
financial reporting standards and American generally accepred accounting principles. In Ekonomika a
informatika : vedecky casopis FHI EU v Bratislave a SSHI. - Bratislava : Fakulta hospodarske;j
informatiky : Slovenska spolo¢nost’ pre hospodarsku informatiku, 2009. ISSN 1336-3514, 2009, roc.
7,¢.2,s. 24-32.

0119546
CHEBEN, Juraj. Marketingové techniky v ¢ase krizy - vymedzenie pojmu, podstata, principy a
odporacania na realizaciu word of mouth marketingu. In Studia commercialia Bratislavensia :
scientific journal of Faculty of Commerce, University of Economics in Bratislava. - Bratislava :
Obchodna fakulta Ekonomickej univerzity v Bratislave, 2010. ISSN 1337-7493, 2010, ro¢. 3, €. 2, s.
226-240.

0142365
CHEBEN, Juraj - LANCARIC, Drahoslav - SAVOV, Radovan. The Necessity of implementation of
diversity management caused by the actual development of cross-border labour mobility in EU. In
Studia commercialia Bratislavensia : scientific journal of Faculty of Commerce, University of
Economics in Bratislava. - Bratislava : Obchodna fakulta Ekonomickej univerzity v Bratislave, 2011.
ISSN 1337-7493, 2011, ro¢. 4, ¢. 13, s. 50-64.
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Ohlasy:

1.[1] JIRINCOVA, Milena - LEICHEROVA, Veronika. The awareness of diversity among the czech students and graduates. In Annals of
DAAAM & Proceedings of the 23rd international DAAAM symposium [elektronicky zdroj]. Wien : DAAAM International Vienna, 2012. ISBN
978-3-901509-91-9. ISSN 2304-1382. 2012, vol. 23, no. 1, p. 0903-0906. Scopus

AED Vedecké prace v domacich recenzovanych vedeckych zbornikoch, monografiiach

Pocet ziznamov: 4

AEDO1 0190443
CHEBEN, Juraj. Komparativne vyhody zahraniéného agrarneho obchodu SR v procese globalizacie.
In Manazérske a marketingové pristupy k rieSeniu problémov v agropotravindrstve : zbornik
vedeckych prispevkov z riesenia vyskumnych uloh Katedry manazmentu a marketingu. - Nitra :
Slovenské pol'nohospodarska univerzita v Nitre, 2004. ISBN 80-8069-338-2, s. 103-108.

AEDO02 0120593
CHEBEN, Juraj - GONDOVA, Veronika. Psycholdgia v tla¢enej reklame na obaloch ¢okolad. In
Aktudlne vyzvy teorie a praxe pre obchod, marketing, sluzby, cestovny ruch a medzindrodné
podnikanie : zbornik vedeckych stati vydany pri prilezitosti 70. vyrocia zalozenia Ekonomickej
univerzity v Bratislave [elektronicky zdroj]. - Bratislava : Vydavatel'stvo EKONOM, 2010. ISBN
978-80-225-3032-3, s. 255-260.

AEDO03 0146194
CHEBEN, Juraj - STEFUNOVA, Monika. Vnimanie privatnych zna¢iek spotrebite’mi v SR. In
Vedecké state Obchodnej fakulty 2011 : [zbornik] [elektronicky zdroj]. - Bratislava : Vydavatel'stvo
EKONOM, 2011. ISBN 978-80-225-3326-3, s. 1-10.

Ohlasy:

1.[1] Valaskova, K., Kliestikova, J., & Krizanova, A. (2018). Consumer perception of private label products: An empirical research.
Journal of Competitiveness, 10(3), 149.

2. Nezaradené Kosiciarova, |., Nagyova, L., Holiencinova, M., Kadekova, Z., & Rybanska, J. PREFERENCE AND PERCEPTION OF
PRIVATE LABEL PRODUCTS AND YOGHURTS-A CASE STUDY OF SLOVAK CONSUMERS WITH THE AGE UP TO 30 YEARS.

3.[1] Kansra, P., Kumar, P., & Ali, B. (2024). Factor influencing consumer purchase intention for private label food
products: a cross-sectional analysis. International Journal of Public Sector Performance Management, 13(2), 153-163.

AED04 0160008
CHEBEN, Juraj. Zodpovedné marketingové riadenie ako zaklad ekonomickej prosperity organizacie.
In Vedecké state Obchodnej fakulty 2012 : [zbornik] [elektronicky zdroj]. - Bratislava :
Vydavatel'stvo EKONOM, 2012. ISBN 978-80-225-3452-9, s. 175-184.

AFB Publikované pozvané prispevky na domacich vedeckych konferenciach

Pocet zaznamov: 1

AFBO1 0048201
CHEBEN, Juraj. Effects of globalization on sport. In Sport and globalization. International
conference. Sport and globalization [elektronicky zdroj]. - Nitra : University of Constantine the
Philosopher in Nitra, 2006. ISBN 80-8094-031-2.

AFC Publikované prispevky na zahranié¢nvch vedeckvch konferenciach
Pocet zaznamov: 12
AFC01 0190437

CHEBEN, Juraj. Délezitost marketingu a marketingovej komunikacie na vysokej §kole. In
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MendelNet 2001 : sbornik prispevkii z konference studentii doktorského studia. - Brno : Mendelova
zemédé€lska a lesnicka univerzita v Brné, 2001. ISBN 80-7302-023-8, s. 223-228.

AFC02 0186811 5
CHEBEN, Dusan - CHEBEN, Juraj. University sport representation - effective marketing tool in
university management. In Sesiunea internationala de comunicari stiintifice : perspective ale

educatiei fizice si sportului la inceput de mileniu. - Cluj-Napoca : Risoprint, 2002. ISBN 973-656-
310-3, s. 57-63.

AFCO03 0186753
CHEBEN, Juraj. Aktualne otazky vyucovania cudzieho jazyka nefilologickych studijnych odboroch.
In Cestovni ruch v Ceské republice : problémy a moznosti jejich Feseni : recenzovany sbornik : [8.

mezindrodni védecka konference] : Tabor 2. az 4. dubna 2003. - Tabor : Katedra cestovniho ruchu v
Téabote Zemédélské fakulty JihoCeské univerzity, 2003. ISBN 80-7040-618-6, s. 307-309.

AFC04 0186779
CHEBEN, Juraj. Mozné prilezitosti a hrozby globalizécie pre agrokomplex Slovenskej republiky. In
Przedsigbiorstwa w obliczu procesow globalizacji i integracji : miedzynarodowa konferencja

naukowa: Ostrawa, 24 - 25.4. 2003. - Katowice : Gornoslaska Wyzsza Szkota Handlowa w
Katowicach, 2003. ISBN 83-88402-39-0, s. 35-43.

AFCO05 0190442
HAJDUK, Milan-Mihai - CHEBEN, Juraj. Vplyv globalizacie na nezamestnanost’ v SR a Zapadnej
Europe. In MendelNet 2002/3 : sbornik prispévkii z konference studentii doktorského studia. - Brno :
Mendelova zemédé€lska a lesnicka iniverzita v Brné, 2003. ISBN 80-7302-046-7, s. 83-89.

AFC06 0190472
CHEBEN, Dusan - CHEBEN, Juraj. Sport management in the period of globalization. In Miscarea -
punte de legdatura intre gandire si actiune : al Il-lea Congres International de Educatie Fizica si
Sport, 3-5 december 2004, Cluj-Napoca, Romania. - Cluj-Napoca : Risoprint, 2004. ISBN 973-656-
763-x, s. 93-99.

Ohlasy:

1.[1] BALHAR, Vitézslav. The 21st Century — the Qualitative Changes in the Global Integrated

Economy. In Application of Knowledge in Process of Business Dynamization in Central Europe: proceedinges from Sth
International Scientific Conference on Trade,International Business and Tourism. - Bratislava : Vydavatel'stvo EKONOM,
oct. 2014. ISBN 978-80-225-3994-4, s. 21-26

AFC07 0063384
CHEBEN, Juraj. Globalisation dans le commerce agro-alimentaire. In Business development
possibilities in the new european area : scientifics proceedings. - Vilnius, Lithuania : Vilnius
university faculty of economics business department, 2005. ISBN 9986-19-784-8, s. 38-41.

Ohlasy:

1.[1] Ioana-Nicoleta Abrudan, Ioan Pldias and Dan-Cristian Dabija: The relationship among image, satisfaction
and loyalty — innovative factor of competitiveness for shopping centers. In: Amfiteatru Economic. 17(39), 2015. ISSN
print: 1582-9146, s. 536 - 552

AFC08 0063738
CHEBEN, Juraj. Eurépske dimenzie agropotravinarstva v procese globalizacie. In
Konkurenceschopnost firem. Mezinarodni védecka konference. Konkurenceschopnost firem :

prilohova cast sborniku - elektronicka verze prispevkii z mezinarodni védecké konference. - Ostrava :
Ethics, 2005. ISBN 80-902713-6-7, s. 1-10.
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AFCO09

AFC10

AFCl11

AFC12

AFD P

Ohlasy:
1. [4] BALHAR, Vitézslav. Marketing v procese globalizicie. Bratislava : Vydavatel'stvo EKONOM, 2011. 96
s. [6,820 AH]. ISBN 978-80-225-3157-3.

0047876  WOS

CHEBEN, Juraj (2006) Faktory vplyvajiice na zmenu marketingovych stratégii v obdobi globalizacie.
In Hradecké ekonomické dny 2006 : podnikani a rozvoj regionu : sbornik prispévkii z védecké
konference : Hradec Kralové, 7. a 8. unora 2006. - Hradec Kralové : GAUDEAMU. ISBN 80-7041-
895-8, s. 179-186. Dostupné na internete: <http://fim.uhk.cz/hed/data/sbornik/SBORNIK2006.pdf>.

Ohlasy:

1.[1] Catalin Postelnicu, Vasile Dinu, Dan-Cristian Dabija : Economic deglobalization — from hypothesis
to reality. E+M, 2015, XVIIL,2. s.4-14 WOS

0163725

CHEBEN, Juraj - CHEBEN, Dusan. The role of the responsible management and leadership in sport.
In Perspectives in the science of human movement : the 6th international conference : 7th December
2012, Cluj-Napoca, Romania. - Cluj-Napoca : Risoprint, 2012. ISBN 978-973-53-0917-6, s. 65-74.

0192776  WOS, Scopus

CHEBEN, Juraj (2014) Influence of globalization on agrarian sector in Slovakia. In SGEM
conference on political sciences, law, finance, economics & tourism. International multidisciplinary
scientific conferences on social sciences & arts. SGEM conference on political sciences, law, finance,
economics & tourism : International multidisciplinary scientific conferences on social sciences &
arts, 1-10 september 2014, Albena, Bulgaria. - Sofia, Bulgaria : STEF92 Technology Ltd. ISBN 978-
619-7105-28-5, ISSN 2367-5659, s. 349-356.

Ohlasy:

1.[1] Catalin Postelnicu, Vasile Dinu, Dan-Cristian Dabija : Economic deglobalization — from hypothesis
to reality. E+M, 2015, XVIIL,2. s.4-14. WOS

0192778  WOS, Scopus

CHEBEN, Juraj - LANCARIC, Drahoslav - SAVOV, Radovan (2014) Knowledge spillover in human
resources planning. Evidence from the Slovak republic. In SGEM conference on political sciences,
law, finance, economics & tourism. International multidisciplinary scientific conferences on social
sciences & arts. SGEM conference on political sciences, law, finance, economics & tourism :
International multidisciplinary scientific conferences on social sciences & arts, 1-10 september 2014,
Albena, Bulgaria. - Sofia, Bulgaria : STEF92 Technology Ltd. ISBN 978-619-7105-28-5, ISSN 2367-
5659, s. 421-426.

(Ocenené¢ ako najlepsia prezentacia v sekcii Ekonomika a turizmus.)

ublikované prispevky na domacich vedeckych konferenciach

Pocet zaznamov: 16

AFDO1

0186750
CHEBEN, Juraj. Didakticka technika a jej vyuZivanie na Katedre jazykov FEM SPU v Nitre. In
Multimédia vo vyucovani cudzich jazykov : zbornik vedeckych prdac z medzindrodnej konferencie :
Nitra 24. januar 2002. - Nitra : Slovenska pol'nohospodarska univerzita, 2002. ISBN 80-8069-067-7,
s. 43-47.

AFDO02 0186810

CHEBEN, Juraj. Postavenie pol'nohospodarskeho manazéra v globalizovanom svete. In
Medzindrodné vedecké dni 2002 : ekonomika a manazment podnikov v procese globalizdacie : zbornik
vedeckych prdc z Medzinarodnych vedeckych dni 2002 : Nitra 16. - 17. maj 2002. - Nitra : Slovenska
pol'nohospodarska univerzita, 2002. ISBN 80-8069-027-8, s. 145-150.

Ohlasy:

1. [1] $IMO, Dusan - UBREZIOVA, Iveta. Selected problems of the Slovak foreign agri-food trade. In Agricultural economics. Prague :
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AFDO03

AFD04

AFDO05

AFDO06

AFDO07

AFDO8

AFDO09

AFDI10

AFDI11

Institute of Agricultural and Food Information, 2002. ISSN 0139-570X. 2002, vol. 48, no. 8, p. 339-342. Dostupné na:
http://www.agriculturejournals.cz/publicFiles/59310.pdf . WOS

0190435
CHEBEN, Juraj. Mozné vplyvy globalizacie na riadenie a postavenie manaZéra v oblasti
pol'nohospodarstva. In Marketing a obchod 2002 v procese integracie do Eurdpskej unie :

medzinarodné kolokvium, Kovacova 9.-10. september 2002 : international colloquium. - Zvolen :
Technicka univerzita vo Zvolene, 2002. ISBN 80-89029-54-X, s. 153-158.

0013257
CHEBEN, Juraj. Vol'ba marketingu pre subjekty agrokomplexu v procese globalizacie. In Ekonomika
firiem 2003 : zbornik z medzindrodnej konferencie. - KoSice : Ekonomicka univerzita v Bratislave.
Podnikovohospodarska fakulta so sidlom v Kosiciach, 2003. ISBN 80-225-1737-2, s. 71-79.

0190445
CHEBEN, Juraj. Aktulne problémy vo vyuébe manazmentu a marketingu na FEM SPU v Nitre v
komaparacii s problémami vo vyucbe manazmentu a marketingu na Univerzite Delaware v USA. In
Aktudlne problémy manazmentu a marketingu vo vyucbe na vysokych skolach : zbornik vedeckych
prdc z medzindrodnej vedeckej konferencie: 23. - 24. oktobra 2003, Koliniany [elektronicky zdroj]. -
Nitra : Slovenska pol'nohospodarska univerzita v Nitre, 2003. ISBN 80-8069-284-X, s. 191-195 [CD-
ROM].

0190466
CHEBEN, Juraj. Vplyv globalizacie na vol'bu velkosti agropotravinarskych podnikov. In EDAMBA :
6. medzindrodna vedecka konferencia doktorandov EU v Bratislave, Obchodnd fakulta, Bakaldrske
Studium v Novych Zamkoch 2003. - Bratislava : Vydavatel'stvo EKONOM, 2003. ISBN 80-225-1743-
7,s.170-174.

0034057
CHEBEN, Juraj. Globalizacia, jej pozitiva a negativa. In Medzinarodné vztahy 2004. Medzindrodna
vedecka konferencia. Medzinarodné vztahy 2004 : aktudlne problémy svetovej politiky a ekonomiky. -
Bratislava : Vydavatel'stvo EKONOM, 2004. ISBN 80-225-1888-3, s. 99-105.

0045460
CHEBEN, Juraj. Manazment a priprava manazérov v podmienkach silnejtcej globalizacie. In
Obchodné podnikanie a marketing v novom eurdopskom hospodarskom priestore : zbornik z
medzinarodnej vedeckej konferencie pri prileZitosti 35. vyrocia vzniku Obchodnej fakulty konanej pod
zdstitou podpredsedu viddy SR Ivana Miklosa. - Bratislava : Vydavatel'stvo EKONOM, 2004. ISBN
80-225-1904-9, s. 61-67.

0064211
CHEBEN, Juraj. Marketingovy manazment agropotravinarskych podnikov v ¢ase globalizacie. In
Marketing a obchod 2004. Rok europskej integracie : zbornik z medzinarodnej vedeckej konferencie,
november 2004. - Zvolen : Katedra marketingu, obchodu a svetového lesnictva, Drevarska fakulta
Technickej univerzity vo Zvolene, 2004. ISBN 80-89100-20-1, s. 90-97.

0064272
CHEBEN, Juraj. Dopady globalizacie v oblasti ponohospodarstva. In Trendy v systémoch riadenia
podnikov. Medzinarodna vedecka konferencia. Trendy v systémoch riadenia podnikov : 7.
medzinarodnda vedecka konferencia [elektronicky zdroj]. - KoSice : Strojnicka fakulta Technickej
univerzity v KoSiciach, 2004. ISBN 80-8073-202-7, s. 1-8.

0064274
CHEBEN, Juraj. Vybrané aspekty orientacie agrorezortu v procese globalizacie. In Mladd veda 2004:
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AFDI12

AFD13

AFDI14

AFD15

AFDI16

"Spolocne v Eurdpe, spolocne pre Europu”. - Nitra : Slovenska pol'nohospodarska univerzita, 2004.
ISBN 80-8069-456-9, s. 328-333.

0190448
CHEBEN, Juraj. Pozicia franctizskeho jazyka na internete a vyuzitie internetu vo vyucbe
francuzskeho jazyka. In Multimédia vo vyucovani cudzich jazykov : zbornik vedeckych prdc z
medzinarodnej konferencie usporiadanej pod zastitou prof. Ing. Petra Bielika, CSc. - dekana FEM
SPU v Nitre [elektronicky zdroj]. - Nitra : Slovenska pol'nohospodarska univerzita v Nitre, 2004.
ISBN 80-8069-307-2, s. 84-90 [CD-ROM].

0190470
CHEBEN, Juraj. Ulohy a vyznam manazmentu v pol'nohospodarskom podniku v SR v procese
globalizacie. In Medzindarodné vedecke dni 2004 : "Eurdpska integracia - vyzva pre Slovensko"
[elektronicky zdroj]. - Nitra : Slovenska polnohospodarska univerzita v Nitre, 2004. ISBN 80-8069-
356-0, s. 455-461 [CD-ROM].

0048217
CHEBEN, Juraj. Znalostna ekonomika a verejné vysoké skoly. In Obchodné podnikanie v
podmienkach teorie a praxe znalos{nej ekonomiky : zbornik z medzinarodnej vedeckej konferencie. -
Bratislava : Vydavatel'stvo EKONOM, 2006. ISBN 80-225-2227-9, s. 138-146.

0102961
CHEBEN, Juraj. Aktualne pristupy podnikov v procese tvorby hodnoty pre zakaznika. In Trendy a
aktudlne vyzvy teorie a praxe v obchode, marketingu a medzinarodnych podnikatel'skych aktivitach v
podmienkach globdlnej konkurencie : zbornik z medzindrodnej vedeckej konferencie konanej pod

zdstitou primdtora Hlavného mesta SR Bratislavy Ing. Andreja Durkovského. - Bratislava :
Vydavatel'stvo EKONOM, 2009. ISBN 978-80-225-2794-1, s. 141-146.

Ohlasy:

1.[4] KUBICOVA, Tubica. Strategicky marketing. 1. vyd. Nitra : Slovenska pol'nohospodarska univerzita, 2013. 169 s. ISBN 978-80-552-
1001-8.

2.[4] BALHAR, Vitézslav. Ekologicky marketing. In Studia commercialia Bratislavensia : scientific journal of Faculty of Commerce,

University of Economics in Bratislava. - Bratislava : Obchodna fakulta Ekonomickej univerzity v Bratislave, 2011. ISSN 1337-7493, 2011, ro¢. 4,
¢. 15, 5. 345-352.

WOS
CHEBEN, Juraj. Effectiveness of TV Advertising when Targeting Generations Y and X. In
Application of Knowledge in Process of Business Dynamization in Central Europe: proceedinges
from Sth International Scientific Conference on Trade, International Business and Tourism. -
Bratislava : Vydavatel’stvo EKONOM, oct. 2014. ISBN 978-80-225-3994-4, s. 186-194.
Ohlasy:

1.[1] DABIA, D.C. (2018) Enhancing green loyalty towards apparel retail stores: A cross-generational analysis on an emerging market. Journal of
Open Innovation: Technology, Market, and Complexity. 4:8. Scopus

https://jopeninnovation.springeropen.com/articles/10.1186/s40852-018-0090-7
2.[31 Mazurek-topacinska, K. (2020). The Evolution of the Role of Forms of Marketing Communication in Influencing Consumers’

Shopping Behavior (Based on Surveys in 1995-2018). Marketing of Scientific and Research Organizations, 38(4), 129-149. (12) (PDF)
The Evolution of the Role of Forms of Marketing Communication in Influencing Consumers’ Shopping Behavior (Based
on Surveys in 1995-2018) (researchgate.net)

AFG Abstrakty prispevkov zo zahrani¢nych konferencii
Pocet zaznamov: 3

AFGO1

AFG02

0190436
CHEBEN, Juraj. Zahraniény agrarny obchod SR v podmienkach globalizacie. In MendeINET 2003 :
sbornik [abstraktii] z konference studentii doktorského studia. - Brno : Mendelova zeméd¢elska a
lesnicka univerzita, Provozné ekonomicka fakulta, 2003. ISBN 80-7157-719-7, s. 40.

0190533
CHEBEN, Juraj. Podnikanie a riadenie agropotravinarskeho podniku v podmienkach globalizacie. In
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AFGO03

Ekonomika a management 2003 - bez hranic : abstrakta : 10. - 12. zai 2003 v Praze. - Praha : M
Partners, 2003, s. 11.

Fernando Angulo Ruiz — Pergelova, A. - CHEBEN, J. (2014): Short and Long Term Impact of
Marketing in Higher Education Institutions: A Study in Developed, Transition, and Developing
Economies. Presented at conference organized by European Marketing Academy. 24 — 26.9. 2014.
Katowice. Poland.

Cely prispevok bol akceptovany, ale poziadali sme zverejnit’ len abstrakt, pretoze prispevok posielame
do Journal of Business Research . Clanok som osobne prezentoval na konferencii EMAC. Prispevok
bol zaradeny medzi najlepSie a Journal of Business Research ndm sam navrhol jeho odpublikovanie
u nich.

AGI Spravy o vyriesenych vedeckovyskumnych dlohach
Pocet zaznamov: 1

AGIO01

0063683
HASPROVA, Maria - BABIAK, Martin - BUCHOVA, Jarmila - DRABIK, Peter - GERTLER,
Lubomira - CHEBEN, Juraj - KITA, Pavol - KOPEC, Pavol - RENDEK, Peter. Vybrané problémy
marketingu financnych institucii. Bratislava : Vydavatel'stvo EKONOM, 2005. 105 s. ISBN 80-225-
2171-X.

Ohlasy:

1. [3] DRUGDOVA, Barbora. K problematike poistenia podnikatel'ov v Slovenskej republike. In Nové teorie ekonomiky a managementu
organizaci : sbornik z mezinarodni védecké konference, Praha, fijen 2006. - Praha : Vysoka skola ekonomicka v Praze, Nakladatelstvi Oeconomica,
2006. ISBN 80-245-1091-X, s. 203-213.

BAB Odborné monografie vvdané v domacich vydavatel’stvach

Pocet zaznamov: 1

BABO1

0124020

CHEBEN, Juraj. Vedecké aspekty tvorby modernej reklamy. Bratislava : Vydavatel'stvo EKONOM,
2010. 298 s. [AH 15,233]. ISBN 978-80-225-3028-6.

Ohlasy:

1. [4] LOYDLOVA, Miroslava. Reklama. Recenzenti: Helena Labsk4, Andrea Trebulové. 1. vyd. Bratislava : Vydavatel'stvo EKONOM,
2013.91 s. [4,78 AH]. ISBN 978-80-225-3798-8.

2.[6] STARCHON, Peter. [Vedecké aspekty tvorby modernej reklamy]. In Marketing inspirations : vedecko-odborny asopis zamerany na

problematiku marketingu a marketingového manazmentu. Bratislava : Univerzita Komenského v Bratislave, Fakulta managementu, 2011. ISSN
1336-796X. 2011, 10¢. 6, &. 1, s. 47-48. Recenzia na: CHEBEN, Juraj. Vedecké aspekty tvorby modernej reklamy. Bratislava : Vydavatel'stvo
EKONOM, 2010. 298 s. ISBN 978-80-225-3028-6.
3.[4] CHRENKOVA, Alena - ROSTASOVA, Maria - KUNERTOVA, Petra. Importance of creativity in advertising industry. In National
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